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855-314-1212 / SHAZAM.NET / 

I CHOOSE A
PARTNER THAT PUTS
MY SUCCESS FIRST. 

Give your customers a secure, 
seamless payment experience and 
run your business more efficiently 
with SHAZAM. We’re proud to 
provide merchants and businesses 
innovative payments technology, 
personal service, and a competitive 
pricing model. 



Missouri Grocer | 3

The Missouri Grocer (ISSN 1522-1008) is an official publication of the Missouri Grocers Association 
and is published annually at 315 North Ken Avenue, Springfield,Missouri 65802. Phone: 
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Safety Training Resources  
and HR Support at Your Fingertips

Access industry-specific training, sample  
forms and policies, an employee handbook  
builder tool, and more 24/7 with mySHIELD®.

Commercial Insurance  Property & Casualty | Life & Disability Income | Workers Compensation | Business Succession and Estate Planning | Bonding

Federated Mutual Insurance Company and its subsidiaries** | federatedinsurance.com

23.02  Ed. 12/22  *View A.M. Best Rating Guide information at www.ambest.com. **Not licensed in all states.  © 2022 Federated Mutual Insurance Company

The content of this publication is for general information 
purposes only. Consult with a qualified professional when you 

have detailed questions regarding any topic in this publication.

AN ASSOCIATION MEMBER BENEFIT FOR 119 YEARS  
DIRECT, LOCAL MARKETING REPRESENTATIVES AUTO 
PROPERTY AND CASUALTY SELF-INSURED RETENTION
POLICYHOLDER SURPLUS LIVE VOICE CUSTOMER SERVICE
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MUTUAL COMPANY DIRECT CLAIMS REPRESENTATIVES
500+ EXCLUSIVE ASSOCIATION RECOMMENDATIONS  
ESTATE PLANNING ATTORNEY NETWORK ANNUITIES  

WE’RE BETTER TOGETHER    LIFE AND DISABILITY INCOME 
PRIVATE BONUS PLANS KEY PERSON COVERAGE 
WORKERS COMPENSATION HIRING PRACTICES
FEDERATED DRIVESAFESM TELEMATICS SOLUTION
RISK MANAGEMENT RESOURCE CENTER 
EMPLOYMENT RELATED PRACTICES LIABILITY
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RISK MANAGEMENT ACADEMY
C L I E N T  C O N TA C T  C E N T E R 
FIELD RISK CONSULTANTS

CERTIF ICATE CENTER
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MANAGED CARE
     CYBER

MYSHIELD®

IT’S OUR BUSINESS TO PROTECT  
MGA MEMBERS

Scan to learn  
more about 

mySHIELD®.



Missouri Grocer | 5

from the
2023

STATE DIRECTOR
MESSAGE

Missouri Grocer | 5

It is that time of year again as the Missouri Grocers Association team is hard at work 
preparing for our upcoming MGA Convention and Trade Show. We look forward too 
many new opportunities on the horizon- a new venue, many new vendors, and the 
opportunity to visit with old friends and make new friends and relationships.

Speaking of relationships, that is a vital part of any industry or business, especially true in 
the grocery industry. Our success lies in the hands of the relationships we build from the 
wholesalers to the suppliers, the vendors whose products we sell, our team who keep 
our stores running, and the community and consumers we serve. 

Our theme for this year’s Convention is Plant, Grow, Harvest. One lesson my wife 
always instilled in our 3 kids is that you never know where you will be in 5 years or what 

opportunities may lie ahead. For our family, we have witnessed that time and time again throughout our personal 
and professional lives. The last year alone those words and lessons have never been truer for our family. The simple 
truth is that while we may have a plan, life sometimes throws twists and turns at us. The grocery industry has 
experienced many changes over the last several years in terms of consolidations and increased competition and the 
burdensome rules and regulations. We have planted and continue to plant the seeds of our businesses in the form 
of knowledge and relationships. To continue to be successful and grow our businesses, we must grow ourselves in 
terms of knowledge, experience, and relationships. Hard work and determination pay off and we get to harvest the 
rewards.

It is true that we do not know where we will be in 5 years or the twists and turns that life throws our way. However, 
we can’t allow that to scare us or keep us from change and new opportunities. The Missouri Grocers Association has 
been here for our members for the ups and downs, the good and the bad, and will continue to serve our industry 
through the changes we experience and help our members identify new opportunities. As always, it is a true honor 
to continue to serve you and our Missouri grocery industry. Together we will continue to plant, grow and harvest for 
the success of our association, our members and the grocery industry as a whole.

Our team is looking forward to seeing everyone in October. As we speak with retailers and vendors from across 
Missouri, we are encouraged by the excitement to once again be able to visit with one another and gather for a 
couple days of fun and fellowship. We are looking forward to a successful convention and thank each one of our 
sponsors, retailers, and exhibitors who will make it a reality. See you in October!
 
Sincerely, 
 
 
Dan Shaul
State Director 

Message from the State Director

E very year time seems 
to move quicker. Here 
we are with another 

year more than halfway 
over. The Missouri Grocers 
Association team is hard at 
work preparing for the MGA 
Convention and Trade Show. 
After over 25 years working 
with the grocery industry and 
the MGA, there have been 
many changes and it has 

definitely flown by. But one thing has remained constant, 
I have the opportunity and pleasure to work within 
an industry with some incredible individuals who are 
dedicated to the communities they serve.

This year, our theme is Everyday is Game Day. Each and 
every day, our members must be ready and prepared for 
the challenges that come their way. Whether it is in the 
form of increased competition, challenging customers, 
employee shortages or supply chain issues, retailers and 
vendors alike must be prepared to pivot move forward 
with a full court press. Having the tools and resources to 
be prepared for any situation is the key for greater success.

During the 2023 MGA Convention we have many great 
events providing the opportunity for networking and a 
good time to be had with friends, new and old. Camden 
on the Lake proved to be an incredible venue last year 
and we are excited to be back together in October. The 
golf tournament is always a crowd favorite. As I always 
say, a bad day on the golf course is better than a day in 
the office. The Cove is a great course for a day away from 
the crazy lives we all live. The fun will continue as we kick 
off the Convention with Tailgate at Lakeside. Prepare 
yourselves for an evening of great fun hosted by the 
Missouri Lottery and Anheuser-Busch. 

Thursday is our action-packed day, as always. This 
year we will start the busy day with a visit from the 
Missouri Department of Agriculture Director Chris 
Chinn. The grocery industries strong relationship with 
the agriculture industry is imperative. We can create a 
stronger Missouri by working together and continue 
providing for the local communities we serve. 

The education sessions provide great opportunities for 
growth of knowledge and the latest tools and resources. 
The Missouri Lottery will share the latest trends and 

marketing ideas to capitalize on additional sales beyond 
the grocery aisles. As I mentioned above, during my time 
in this position, there has been many changes in the 
grocery industry. Technology has been one of the biggest 
changes. We will offer two sessions focusing on AI. Is it 
right for your business and how can it enhance customer 
experience and help attract and retain customers? This 
year’s trade show is shaping up to be a must attend 
event for retailers. There are several unique products and 
services that will be on display. Local Missouri products 
continue to be a draw to consumers and will be well 
represented on the trade show floor this year.

We will round out the 2023 convention with the Wine 
and Cheese Reception and the President’s Gala. This year 
we will honor a few incredible individuals who stepped 
up for the grocery industry and made an impact. First, 
we will honor Senator Justin Brown and Rob Pagano with 
Southern Glazer’s with the Capitol Impact. Senator Brown 
is a friend and Strong advocate for small businesses 
and retailers. He has been a voice for the MGA and our 
members, and we appreciate his support. Rob Pagano 
has been a strong ally in the halls of the Capitol fighting 
for retailers when it comes to alcohol. It is definitely a 
tricky subject. We couldn’t ask for a better friend and 
advocate. Finally, we are extremely excited to share that 
we are inducting David Smith with AWG into the Missouri 
Grocer’s Association Hall of Fame. David has been an 
incredible voice for independent grocers in Missouri 
and across this country. David’s leadership has helped 
strengthen Missouri’s grocery industry. We are honored 
to have the opportunity to show our appreciation as he 
retires from AWG and starts his next chapter.

As you can see, the MGA team has been hard at work, 
but there is still a lot to prepare before we see everyone 
in October. I want to take a quick moment to thank our 
sponsors, vendors and retailers. Without your support 
the MGA would not be successful. As always, the MGA is 
here for anything you need. We look forward to seeing 
everyone in October at Camden on the Lake Resort!

Sincerely,

Dan Shaul, State Director 



THANK YOU TO ALL OF OUR SPONSORS
The MGA Convention would not be possible without your continued support. 

PLATINUM SPONSORS

GOLD SPONSORS

SILVER SPONSORS

RETAILER SPONSORS

SUPPORTER SPONSORS
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CONVENTION SCHEDULE

Wednesday, October 25th
9:30 AM | BUY MO! Golf Tournament at The Cove

3:00 PM | Chill Bar Opens 
Join us for complementarity drinks and snack

6:30 PM | Tailgate at Lakeside 
Dinner with games, drinks and fun!

Friday, October 27th
7:00 AM to 9:00 AM | Grab & Go Breakfast

Thursday, October 26th
7:30 AM | Education Breakfast starts 

Come enjoy a great breakfast with special speaker Director of Agriculture Chris Chinn

8:30 AM to 11:30 AM | Education Sessions
Three Education Sessions will take place, with breaks between each sessions

6:30 PM | Cocktail Reception

7:00 PM | President’s Gala & Awards Dinner





On Thursday, October 26th we will induct Associated Wholesale Grocer’s President  
David Smith into the Missouri Grocers Hall of Fame.

Join us that evening at the president’s gala 
dinner in celebrating his achievements 

and successes.

David became President and CEO of AWG, in 
August 2015. David has been focused solely 
on the development and continuing success 
of independent supermarket operators and 
he is in his 37th year of service on the whole-
sale side. During his time with AWG, he has 
been blessed to see the cooperative and 
membership grow from a Midwest company 
with 1,200 stores and 3 Divisions with sales 
of $3.2B to a sprawling central US company 

with sales exceeding $12B. He started his 
career with AWG in 2003, where he served 
in Division and Corporate positions as the 
Director of Real Estate, Director of Member 
Services and Vice President of Merchandis-
ing and Marketing. David was selected as 
Senior Vice President and Division Manager 
to lead the site selection, development, 
and start-up of AWG’s newest division, Gulf 
Coast, in 2012. In 2014, David assumed the 
role of EVP of Operations / Chief Operating 
Officer and was elected by the AWG board 
to his current role in August 2015. 

CONGRADULATIONS  

DAVID SMITH
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The MGA STAFF
Dan Shaul, State Director 
	 - Regulatory Issues / Alcohol & Tobacco Compliance / Legislative Issues / WIC / Food Licenses 
EJ Fleischmann, Director of Communications 
	 -  Government Relations / E-Connect / Scheduling / EBT 
Cory Campbell, Director of Events & Marketing
	 - Event Information / Publications / Advertising  / Social Media / Membership

Call the MGA anytime at 417-831-6667 or email efleischmann@missourigrocers.com

Dan Shaul, State Director 
Missouri Grocers Association
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Robert Snyder III, President 
Snyder Foods

J Max Van Hoose, Treasurer 
Harps Foods

Joe Polizzi, Vice President 
Town and Country Salem

Gerry Kettler, Chairman 
Niemann Foods Inc

Cindy McMillian 
OEGA

Dan Kramer 
Shazam

Matt Jensen 
UNFI

John Porter 
Porter’s Supermarket

David Carlton III 
RPCS Inc.

David McLaughlin 
Missouri Lottery

Charlie Lynn 
Associated Wholesale Grocers

Matt McClelland 
Prairie Farms Dairy Inc

Jon McCormick 
Retail Grocers Association of  

Greater Kansas City

Jed Penney 
Schnucks

Mike Willis 
Dierbergs Markets Inc

Kevin McVeigh 
Mac’s Super Saver

Richard L. Prenger 
Prenger Foods

Don Woods 
Woods Supermarket  

Headquarters

Mike Beal 
Ball’s Food Stores

Officers of the Board

Members of the Board

The
BOARD of DIRECTORS

MGA



POWERFUL, PORTABLE, PROTEINPOWERFUL, PORTABLE, PROTEIN
JUST IN TIME FOR BACK TO SCHOOL  JUST IN TIME FOR BACK TO SCHOOL  

& SPORTS SEASON!& SPORTS SEASON!

MADE IN THE USA
Premium Protein LLC | thesteakstick.com
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An Independent Grocers Guide to Payment Technology 
for Medicare Advantage Healthy Benefit Cards 

Medicare Advantage healthy benefit cards offer a convenient way for eligible individuals to pay for groceries and over-the-counter 
drugs with their healthcare benefits. More than 30 million Americans are now enrolled in Medicare Advantage programs, and at 
least 5 million participants are now receiving healthy benefit cards through their health plan.

As an independent grocer, understanding and implementing the necessary payment technology to accept these cards is essential 
for providing a seamless experience to your customers. This resource is designed to help retailers better understand the healthy 
benefit card technology, as well as the process and requirements for accepting these cards, focusing on how Medicare Advantage 
plans from Humana, United Healthcare, and others contract with payment networks such as Solutran, Nations Benefits, and 
INCOMM. 

UNDERSTAND THE COSTS 
 
Ask card payment network providers how much the fees will be for accepting these cards. Will there be a fixed per transaction 
fee or a combination of a transaction and a percentage of the shopper basket fee? Will there be monthly fees for settlement and 
reporting? Work with the health insurance provider and card network provider to determine how many cards may be distributed 
in your market area. While every customer is important, will the cost of implementing card acceptance provide a return on your 
investment?  

UNDERSTAND THE PARTNERSHIPS

Familiarize yourself with the relationships between Medicare Advantage plans, such as those from Humana and United Healthcare, 
and payment networks like Solutran, Nations Benefits, and INCOMM. This will help you understand the technology infrastructure 
and support needed for independent grocers to begin accepting these cards. 

CHOOSE THE RIGHT POS PROVIDER

For independent grocers considering replacing their current POS system, selecting a POS provider that is compatible with the 
chosen payment network provider’s technology is crucial. Look for providers with success in implementing and supporting this 
new payment technology. Consider reaching out with your POS dealer to POS manufacturers to request support for these cards. 
Examine the costs associated with adding the capability to accept these cards. 
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Our friends at NGA have developed a guide to understanding and accepting the Healthy Benefits cards. We hope this helps  
answer some questions you may have. If you need more infmariont please reach out to MGA or NGA directly. 
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An Independent Grocers Guide to Payment Technology 
for Medicare Advantage Healthy Benefit Cards 

UNDERSTAND THE REQUIREMENTS 

Familiarize yourself with the specific requirements for accepting Medicare Advantage healthy benefit cards. These may 
include compliance with certain security standards, processing guidelines, item eligibility requirements and reimbursement for 
transactions completed with the cards.  

TRAIN YOUR STAFF

Ensure your staff is trained in how to process transactions involving Medicare Advantage healthy benefit cards. Just as there are 
certain steps during a transaction to process WIC and SNAP transactions, Medicare Advantage cards may involve new cashier 
steps in making sure all card payments work correctly. This includes understanding the card types, transaction processes, and any 
specific steps required for processing these transactions. Use NGA’s signage until you are able to accept these cards.  

INTEGRATE PAYMENT TECHNOLOGY

Your POS provider will need to integrate the necessary technology for accepting Medicare Advantage healthy benefit cards. This 
may involve installing new modules or plugins and configuring your system to recognize and process these transactions. Your 
third-party payments processor may also need to be involved.  

TEST THE SYSTEM 

Before rolling out the updated payment system to customers, test the functionality to ensure that transactions involving Medicare 
Advantage healthy benefit cards can be processed successfully. This may involve running test transactions, testing for item 
eligibility conflicts with other existing payments, and verifying that the system is working as intended. 

STAY INFORMED ABOUT CHANGES

Keep up to date with any changes to Medicare Advantage healthy benefit card requirements or payment technology. This will help 
you maintain compliance and ensure your payment system continues to function correctly. 
Accepting Medicare Advantage has become a critical competitive need for independent grocers. NGA is actively working with 
Medicare Advantage plans and technology providers seeking new capabilities for independent grocers to accept these cards. 
We have explicitly asked the key stakeholders to fix this problem by Q3 and many technology providers are being to roll out 
capabilities with Solutran, Nations Benefits, and INCOMM. 
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MARK YOUR CALENDARS:

Missouri Grocers Association
315 N. Ken Avenue
Springfield, MO 65802
(417) 831-6667

  Employee Name

January February March April May

  Code

CODE
a   Full Week or Weeks Earned
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     Less than week indicated in      
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2024 VACATION SCHEDULE State or Firm
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JUNE
S

2
9

16
23
30

M

3
10
17
24

T

4
11
18
25

W

5
12
19
26

T

6
13
20
27

F

7
14
21
28

S
1
8

15
22
29

JULY
S

7
14
21
28

M
1
8

15
22
29

T
2
9

16
23
30

W
3

10
17
24
31

T
4

11
18
25

F
5

12
19
26

S
6

13
20
27

AUGUST
S

4
11
18
25

M

5
12
19
26

T

6
13
20
27

W

7
14
21
28

T
1
8

15
22
29

F
2
9

16
23
30

S
3

10
17
24
31

SEPTEMBER
S
1
8

15
22
29

M
2
9

16
23
30

T
3

10
17
24

W
4

11
18
25

T
5

12
19
26

F
6

13
20
27

S
7

14
21
28

OCTOBER
S

6
13
20
27

M

7
14
21
28

T
1
8

15
22
29

W
2
9

16
23
30

T
3

10
17
24
31

F
4

11
18
25

S
5

12
19
26

NOVEMBER
S

3
10
17
24

M

4
11
18
25

T

5
12
19
26

W

6
13
20
27

T

7
14
21
28

F
1
8

15
22
29

S
2
9

16
23
30

DECEMBER
S
1
8

15
22
29

M
2
9

16
23
30

T
3

10
17
24
31

W
4

11
18
25

T
5

12
19
26

F
6

13
20
27

S
7

14
21
28

October 23-25, 2024 | MGA Annual Convention
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Missouri Grocers Association
315 N. Ken Avenue
Springfield, MO 65802
(417) 831-6667

  Employee Name

January February March April May

  Code

CODE
a   Full Week or Weeks Earned

r   Taking Additional Time

     Less than week indicated in      
      circle number of days

JANUARY
S

7
14
21
28

M
1
8

15
22
29

T
2
9

16
23
30

W
3

10
17
24
31

T
4

11
18
25

F
5

12
19
26

S
6

13
20
27

FEBRUARY
S

4
11
18
25

M

5
12
19
26

T

6
13
20
27

W

7
14
21
28

T
1
8

15
22
29

F
2
9

16
23

S
3

10
17
24

MARCH
S

3
10
17
24
31

M

4
11
18
25

T

5
12
19
26

W

6
13
20
27

T

7
14
21
28

F
1
8

15
22
29

S
2
9

16
23
30

APRIL
S

7
14
21
28

M
1
8

15
22
29

T
2
9

16
23
30

W
3

10
17
24

T
4

11
18
25

F
5

12
19
26

S
6

13
20
27

MAY
S

5
12
19
26

M

6
13
20
27

T

7
14
21
28

W
1
8

15
22
29

T
2
9

16
23
30

F
3

10
17
24
31

S
4

11
18
25

2024 VACATION SCHEDULE State or Firm

Department

July September DecemberJune August October November

7 14 21 28 4 11 18 25 3 17 24  31 710 14 21 28 5 12 19 26 2 9 16 23 30 7 14 21 28 4 11 18 25 1 8 15 22 29 6 13 20 27 3 10 17 24 1 8 15 22

JUNE
S

2
9

16
23
30

M

3
10
17
24

T

4
11
18
25

W

5
12
19
26

T

6
13
20
27

F

7
14
21
28

S
1
8

15
22
29

JULY
S

7
14
21
28

M
1
8

15
22
29

T
2
9

16
23
30

W
3

10
17
24
31

T
4

11
18
25

F
5

12
19
26

S
6

13
20
27

AUGUST
S

4
11
18
25

M

5
12
19
26

T

6
13
20
27

W

7
14
21
28

T
1
8

15
22
29

F
2
9

16
23
30

S
3

10
17
24
31

SEPTEMBER
S
1
8

15
22
29

M
2
9

16
23
30

T
3

10
17
24

W
4

11
18
25

T
5

12
19
26

F
6

13
20
27

S
7

14
21
28

OCTOBER
S

6
13
20
27

M

7
14
21
28

T
1
8

15
22
29

W
2
9

16
23
30

T
3

10
17
24
31

F
4

11
18
25

S
5

12
19
26

NOVEMBER
S

3
10
17
24

M

4
11
18
25

T

5
12
19
26

W

6
13
20
27

T

7
14
21
28

F
1
8

15
22
29

S
2
9

16
23
30

DECEMBER
S
1
8

15
22
29

M
2
9

16
23
30

T
3

10
17
24
31

W
4

11
18
25

T
5

12
19
26

F
6

13
20
27

S
7

14
21
28
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MAKE SURE TO COME & SEE THESE  
EXHIBITORS DURING THE TRADE SHOW!

AS OF AUG 24TH.

Retail Data Systems
Technology to Transform the Modern Grocer

• Modern POS Hardware & Software
• Self-Checkout & eCommerce
• Back Office & Mobile Analytics
• Meat & Deli Technology
www.rdspos.com/Grocery

Matt Sutton
General Manager
RDS Kansas City
msutton@rdspos.com
Office: 913-281-1333 | Cell: 913-515-2752
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TRADE SHOW HOURS:  
THURSDAY, OCTOBER 21ST NOON UNTIL 4PM

AS OF AUG 24TH.

Trade Show Hours: Thursday, October 21st Noon until 4 PM

Missouri Grocer | 19

As of Aug 24th.

SSPPRRIINNGGFFIIEELLDD  BBUUSSIINNEESSSS  SSYYSSTTEEMMSS,,  IINNCC  
 

OFFICE: 417.883.1864                                      3066 S. Delaware  
Springfield, MO 65804 

SSPPRRIINNGGFFIIEELLDD  BBUUSSIINNEESSSS  SSYYSSTTEEMMSS,,  IINNCC  
 

OFFICE: 417.883.1864                                      3066 S. Delaware  
Springfield, MO 65804 

Trade Show Hours: Thursday, October 21st Noon until 4 PM
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As of Aug 24th.

SSPPRRIINNGGFFIIEELLDD  BBUUSSIINNEESSSS  SSYYSSTTEEMMSS,,  IINNCC  
 

OFFICE: 417.883.1864                                      3066 S. Delaware  
Springfield, MO 65804 



MORE EXHIBITORS TO SEE  
DURING THE TRADE SHOW!

AS OF AUG 24TH.

There are still booth spaces available! 
Sign up now to join these exhibitors!  

Email ccampbell@missourigrocers.com for info. 
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BUY MO COMPANIES EXHIBITING THEIR LOCAL 
PRODUCTS & SERVICES AT THE TRADE SHOW.

AS OF AUG 24TH.



BUY TWO FULL 

REGISTRATIONS 

GET ONE FREE!
2023 REGISTRATION FORM

Contact Name 

Store/Company

Address				     

City/ State/ Zip

Cell Phone						                 Fax

Email 

*You will be contacted via cell phone for updates and reminders about the Convention

      Please bill me for $
      Check enclosed for $

Make checks payable to the MGA and mail, 
email or fax with completed registration 
form to: 
	 Missouri Grocers Association
	 315 N. Ken Avenue
	 Springfield, MO 65802
	 (E) mga@missourigrocers.com
	 (P) 417.831.6667
	 (F) 417.831.3907

LAST DAY FOR PRE-REGISTRATION is Friday, 
October 6th, 2023. After that date, registrations 
will be processed at the MGA registration desk at 
the hotel. No refunds or cancellations made after 
Friday, September 29th, 2023 substitutions only

Please print all information exactly as it should appear on name badge 

First Name / Last Name/ City/ State/ Cell Phone

Full
Reg. 

$225

Wednesday 
Reg.
$75

Business 
Sessions Only 
(No Charge)

Thursday 
Reg.

$180

President’s 
Gala

$100

Trade Show 
Only  

(No Charge)

 

Chill Bar
Tailgate at Lakeside
Breakfast    
Education Sessions
Trade Show
Cocktail Reception
President’s Gala Dinner 
Grand Prize Entry 
Friday Grab & Go Breakfast

Chill Bar
Tailgate at Lakeside

Breakfast
Education Sessions
Trade Show
Cocktail Reception 
President’s Gala Dinner 
Friday Grab & Go Breakfast

FULL REGISTRATION
$225

WEDNESDAY REGISTRATION
$75

THURSDAY REGISTRATION
$180

Cocktail Reception
Dinner and Awards 
Friday Grab & Go Breakfast

PRESIDENT’S GALA
$100

     Please charge my credit card *We accept all major credit cards* 

Name on Card

Card #

Exp. Date		                 CVV# (3 or 4 digits on back)

Signature

If billing information is different than mailing address (listed above)

Address		                

City

State/ Zip

Receipt Email
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Submit Registration Form & Payment to: Missouri Grocers Association | 315 N. Ken Avenue, Springfield, MO 65802

BUY MO! OPEN 

FULL TEAM: $600 | HOLE SPONSOR: $525 | BOTH: $1,000 

 
The Cove Golf Course  
at Lodge of the Four Seasons

Rate per person
$150

Mulligans per person
2 for $10

GOLFER REGISTRATION (FULL TEAM $600 - PER PERSON $150)

First/Last Name       

1.	             

2.	             

3.	             

4.	             

Company

PAYMENT INFORMATION (REFUNDS WILL NOT BE ISSUED AFTER FRIDAY, OCTOBER 13th, 2023) 

     Please charge my credit card *We accept all major credit cards Please bill me for                              Check enclosed for

Name on card: 

Billing zip code:

Signature:

Exp. date:Security code:

Billing address:

Golf Team ($600) Hole Sponsor ($525) Golf Team & Hole Sponsor ($1,000) 

CONTACT INFORMATION

Contact Name: Company:

Address: City: State: Zip:

Cell Phone: Email:

Email: mga@missourigrocers.com | Fax: 417-831-3907

Card number:

PRESENTED BY SHAZAM & MGA

Per Person(s)#___($150 per) 

 
Wednesday, October 25th 9:30 AM
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You won’t want to miss out on this years business sessions. We have some great and 
 very informative topics lined up. As always we encourage you to attend these educational 
sessions and invite your co-workers and other employees to attend as well. We want 
everyone to attend these sessions because we believe these topics are vital to success.

SALES BEYOND THE CHECKOUT

DOES AI HAVE A PLACE IN YOUR ORGANIZATION?

USING AI TO IMPROVE YOUR CUSTOMER EXPERIENCE

The Missouri Lottery has been a longstanding and trusted partner of grocery retailers and a strong 
supporter of Missouri’s grocery industry for many years. Missouri lottery sales not only positively 
impact retailers, but also give back to our local communities in many ways. Join the Missouri 
Lottery as they showcase new and exciting advertising opportunities to help bring new revenue 
to your business and offer tools and resources to maximize sales. 

What is AI? How can AI play a role in your business? Is it easy to incorporate? Is it affordable? These 
are all great questions as we explore the new and ever expanding world of Artificial Intelligence. 
We will look at the new way AI is rising up and discuss if it is a good fit for your business to 
implement. There are many different programs for all sizes and types of businesses. Our goal is  
to help you determine what is the best path for you and your business. 

Technology is ever changing, and it can create new opportunities for your business to enhance 
customer experience. Learn how to incorporate AI into your business to further your success 
and attract and retain new and existing consumers. As labor continues to be an issue, AI 
can help alleviate the burden and ensure consumers receive the top notch service they are 
accustomed to. 

BUSINESS SESSIONSBUSINESS SESSIONS  
THURSDAY, OCT. 27THURSDAY, OCT. 27THTH 8:30-11:30 8:30-11:30
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CAPITOL IMPACT AWARDEES 

=

Join us Thursday evening October 26th at the President’s Gala as we honor these individuals for their  
contributions not just to the grocery industry but to Missouri’s legislative sessions.

Robert Pagano 
Southern Glaciers Wine & Spirits

Robert Pagano is the Vice President of Government Affairs for Southern Glazer’s 
Wine and Spirits of Missouri. He resides in Ladue, Missouri with his wife of 31 
years, Charlotte Pagano. Charlotte and Rob have 2 dogs and 1 cat-all rescues. 
Rob has a Bachelor of Science Degree in Business Administration  from the 
University of Mo./St. Louis. Rob has been a 48 year employee of Southern 
Glazer’s Wine and Spirits of Missouri. He is a lifelong resident of Missouri living in 
both St. Louis and Kansas City (4 years)

Over his time at SGWS he has traveled Missouri extensively for 45 years working 
with SGWS sales and distribution offices in St. Louis, Kansas City, Springfield, Columbia and Cape Girardeau.

Focusing on Government Affairs since 2017, Rob has developed excellent relationships with the Missouri 
Legislature and the Missouri Alcohol and Tobacco Division of Public Safety. He often testifies in various 
Missouri Senate and House of Representatives, alcohol related committee hearings. He enjoys a reputation 
of always being available to provide timely and accurate industry information. Rob is widely respected and 
sought out as an industry expert.

In addition to being a devoted pet person, Rob is an avid gardener and golfer. 

Senator Justin Brown 
District 16

Senator Brown was elected in 2018 to represent Missouri’s 16th Senatorial 
District, which includes Camden, Pulaski, Phelps, Crawford and Dent counties. 
A native of Phelps County, Sen. Brown is a graduate of the University of 
Missouri-Rolla (now Missouri University of Science and Technology) with a 
degree in history. Following college, Sen. Brown worked as a commercial loan 
officer, specializing in agricultural financing, while owning and operating a 
family farm.

Senator Brown currently farms more than 2,200 acres, primarily raising corn 
and soybeans. He also maintains a cow-calf operation on the family farm. 
Senator Brown is an active member of the Missouri Cattleman’s Association 

and the Dent/Phelps County Cattleman’s Association. He has served on the boards of the Missouri Beef 
Council, the Phelps County Farm Bureau and his local MFA Cooperative.

A leader for the Elk Prairie 4-H Club, Sen. Brown teaches livestock management and assists with calf 
competitions. He belongs to Masons Lodge #213 and attends St. Patrick Catholic Church in Rolla.

Senator Brown, a resident of Rolla, is the father of three children.



American Coupon Services 
Your Exclusive Source For All Your Coupon Needs

PPaper Coupons PPaperless Print at Home Coupons PDigital Coupons

ACS prides itself in providing outstanding customer service, 
while streamlining your redemption needs.

For more information call 800-260-4642 or visit www.AmericanCouponServices.com

RNo Sorting or Counting 
Coupons Required R You receive 100% face 

value, plus premium 
handling fee per coupon

R No minimum amounts 
or fees on coupon 
shipments

R Provide programs that 
support your local grocers 
association

ROnline database for 
tracking submissions RNo long-term contract

WHOLE
MIND

NO ADED
SUGAR

LOW IN
CALORIES

WHOLE
BODY

FIND OUT 
MORE

WHOLE
PLANT



Missouri Grocer | 29

TAILGATE at    LAKESIDE

Wednesday night is our Tailgate at Lakeside kickoff event,  
sponsored by the Missouri Lottery and Anheuser-Busch! 

We will hosting a tail gate party so that means great food,  
drinks and games. You won’t want to miss this fun networking event. 

WE WILL BE HOSTING A  
TAILGATE PARTY WHICH MEANS 
GREAT FOOD, DRINKS & GAMES.



Fox River Dairy is a specialty food distributor for grocery and foodservice operations of all kinds. 
We now distribute products for more than 30 different producers headquartered in St. Louis and 
the Midwest, serving over 200 grocery stores in the St. Louis metro area, with the finest locally 
produced products.  Over the last two decades, Fox River has grown from 8 employees to 27 
through the growth of the St. Louis local food scene.  We are committed to the continuous growth 
of this movement as it becomes more important to impact our local economy.
This formula brings you a source for the best brands of over 500 unique high-quality products. 
With many products exclusive to our company, you are sure to find the ingredients for success in 
your kitchen or for your grocery shelves.
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Lottery:  
Missouri Lottery:………………….(573) 526

Legal Claim Servicing:

DCap Claims:………………….....(800)-236-9920

-7466  
                                                    (816) 795-5316 

Loyalty Programs: 

Loyalty Lane Inc………………….(573)355-0983 

Maintenance/Equipment: 

 

Hess Meat Machines……………(314) 351-1751 

Howell Refrigeration……………..(417) 865-6833  

Manufacturers: 

Altria Client Services………….….(512) 478-3394

 

 

 

 

 
                                                     

 

 

Uncle Rays…………................…..(313) 834-0800

 

 

                                                     
 Meat: 

Missouri Beef Industy Council…...(573) 817-0899
 

 

Tech Support: 
 

 

TierOne………...............…..…….(417) 843

Retail Data Systems…................(913) 281-1333

-7663 

Wholesale Grocers: 

Associated Wholesale Grocers…(417) 875-4000

 

                                                     (913) 288-2745

 

UNFI.......………………………….(217) 384

Premium Protein...........................(417)-723-5608

-2745

 

Missouri Grocer’s Association 

Buyer’s Guide Directory 

Retailers: if your supplier is not listed 
here, tell them about the benefits of 
an MGA membership, or have them 

contact us at:

 

Accounting/Financials: 

 FORVIS.…………………...(417) 865-8701

 

 

                                            

LPL Financial……………...(417) 693-0392 

Williams Keeper..………….(573) 635-6196 

Bakeries: 

 

 

Lewis Bakeries…………….(314) 807-2860 

Banking: 

Central Bank of the Ozarks...(417) 881-3100 

Beverages: 

Anheuser-Busch …………(314) 577-4811 

                                          (314) 577-2000 

 

 

Ozarks Coca-Cola………..(417) 865-9900  

Southern Glazer’s………...(636) 925-8815 

Wil Fischer ………………...(417) 862-4341

 Business Consulting: 

FMS………………………..(615) 294-4055 

 

Shazam……………………(800) 537-5427  

Springfield Business……..(417) 883-1864
 

 

 

 

 

 

 

 

 

 

Distributors: 

 

 

Glazers Distributors………………(636) 925-8897

 

 

 

Gas Station Services: 

Petroleum Card Services………..(866) 427-7297

 

Healthcare: 

 

The ECCHIC Group………………(314) 997-8865

 

Ice Distributors: 

Artic Glacier Premium Ice ……….(417) 869-5201

  

                                                     (800) 334-1834

 

Reddy Ice………………………….(417) 343-6713

 

Insurance: 

Federated Insurance:…………….(573) 301-2006

 

                                                     (507) 455-4523

 

 

 
 

 
 

Holmes Murphy...........................(913) 362-8484

 

 

 

FMIT:………..........................…….(844) 804-1789

 

Reser’s Fine Foods…………..…..(800) 333-6431

 

 

ccampbell@missourigrocers.com

KPM CPAs..……………….(417) 882-4300 

Dairy: 

Hiland Dairy………………..(417) 830-8900

                                                     (417) 837-1154

Prairie Farms Dairy Inc……(314)731-1150

Wells Dairy …………………(501)666-0864

Blue Bell Dairy………......…(918) 258-5100

 

Kitchen Hub by Two Men 
and a Garden....................(314)-277-4229 

Fox River Dairy............................(314)-382-8700

LedarBrands...............................(714)-259-9959

APC Solar...................................(417)-330-1381

TRUNO.......................................(816)-663-2139

Storewise....................................(913)-222-5400

Alliance Foods..............................(517)-279-3275

Frito Lay......................................(417)-864-7570



For more information on our full line of products, visit HilandDairy.com.

Locally Made. Locally Made. 
Naturally Delicious.Naturally Delicious.TMTM

Hiland Dairy is the brand your customers trust for farm-fresh, locally made dairy products. 
Whether they top desserts with light and uffy Hiland Whipped Cream or crave a tall glass of cold 

Hiland Dairy Milk, they can count on Hiland for nutritious and delicious dairy products. 
So, give your shoppers the dairy foods they’ve loved for generations. Give them Hiland.Give them Hiland.

New Flavored Cream Cheese!

C

M

Y

CM

MY

CY

CMY

K
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